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• Municipal and Regional District Tax (MRDT) 

o Previously known as “Additional Hotel Room Tax”

o Imposed under the Provincial Sales Tax Act 

• Applies to purchases of accommodation in designated 

accommodation areas in British Columbia

• MRDT is a tax of up to 3% on the purchase price of 

accommodation collected on behalf of municipalities, regional 

districts and eligible entities  

• Currently collected in 55 communities (21 at 3% rate of tax)

• The tax is voluntary & must be supported by local 

government & at least 51% of accommodation providers 

representing at least 51% of accommodation rooms

PROGRAM OVERVIEW
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MRDT GROWTH

*Includes new recipients and new to collecting 3% rate of tax
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ROLES, RESPONSIBILITIES & ADMINISTRTION

Administration of tax 

Facilitation of application 
decisions

Responsible for tax policy 
& regulation amendments

Responsible for tourism 
policy

MRDT, TEP, RMI & other 
funding program 
alignment

Primary point-of-contact 

Review applications & 
annual reporting

Encourage coordination & 
collaboration
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1. User-friendly & easy to access 

information 

2. Clarity and Transparency

3. Enhance Accountability

KEY OBJECTIVES



USE OF FUNDS 

▪MRDT revenues must be used to fund tourism 

marketing, programs & projects and any other 

uses listed by regulation (PST Act and Regulations)

▪Activities should increase local tourism revenue, 

visitation and economic benefits

▪Defined eligible administrative costs

▪Affordable Housing as of October 1, 2018  



Program Changes – October 1, 2018

3 Primary Changes

Affordable Housing

Online Accommodation Platforms 

Fewer than 4 Units Exemption 



R E P O R T I N G  R E Q U I R E M E N T S

PROGRAM INFORMATION

A P P L I C AT I O N  R E Q U I R E M E N T S



APPLICATION REQUIREMENTS

• Support and Approved bylaw from local government

• Support from hoteliers (≥ 51% hoteliers, 51% units of 
accommodation)

• Consultation & support from local tourism stakeholders

• Five-year Strategic Business Plan: 

– Vision, goals and marketing strategies for the five year period

– Key actions, key markets & targets

– Available to accommodation sector & tourism industry stakeholders

• One-year Tactical Plan:

– Detailed tactics, budget, performance metrics and refreshed targets

– Available to accommodation sector & tourism industry stakeholders



3% MRDT RATE

▪ Increasing/applying for 3% tax rate is voluntary

▪ Can apply at any time

▪ Same application requirements as 2% tax rate or renewal

▪ Will have additional required performance metrics in annual 
report

▪ Will sponsor a new provincial Tourism Events Program (.02% 
of 1%)



REPORTING REQUIREMENTS

▪ One-year Tactical Plan (due November 30th) 
▪ Activities for next year & expected performance metrics
▪ Submitted at application and annually

▪ Annual Performance Report (due April 30th) 
▪ Annual report of last year’s accomplishments and key performance metrics 

outlined in last year’s tactical plan
▪ 3% communities required to report on additional metrics

▪ Stakeholder Satisfaction Survey
▪ Community Collaboration
▪ Coordination on Travel Trade/Media

▪ Annual Financial Report (due April 30th)
▪ Annual financial report to demonstrate fiscal prudence
▪ Standardized format

▪ Grand-parented communities must also submit a five-year strategic business plan 
every 5 years and one-year tactical plan every year



▪Updated Program Requirements apply to all 

current designated recipients & future applicants

▪Applicants can now apply for 3% MRDT rate 

▪MRDT website: www.destinationbc.ca/MRDT

PROGRAM TODAY

http://www.destinationbc.ca/MRDT


PROGRAM RESOURCES

✓Program Web Page

✓Program Requirements

✓Frequently asked 

questions

✓Application forms online

✓Templates to assist in 

meeting reporting 

requirements











Fiona Frost

Coordinator, Industry Programs

Fiona.Frost@destinationbc.ca

604-953-6704

Jonathan Heerema

Manager, Vancouver, Coast & Mountains & Industry Programs

Jonathan.Heerema@destinationbc.ca

604-953-6762

www.destinationbc.ca/MRDT

MRDT CONTACT INFORMATION

mailto:Fiona.Frost@destinationbc.ca
mailto:Jonathan.Heerema@destinationbc.ca
http://www.destinationbc.ca/MRDT


QUESTIONS?

MOUNT WASHINGTON ALPINE RESORT, COMOX



THANK YOU 


